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Introduction
In the social science methodology one can distinguish two research 
approaches: nomothetic and idiographic. The nomothetic approach 
involves seeking general laws and rules existing in nature. 
Typical research procedures as to the approach in question are: 
experimenting, inspecting and correlating, whereas the approach-
related characteristic methods are the following: interviews, 
surveys, observations, experiments and tests. The idiographic 
approach is based on explaining phenomena in such a way as to 
identify external events that may shape the said phenomena in a 
qualitative way. As far as the latter is concerned, a case study is the 
right research procedure to this end, whereas the methods involved 
are as follows: document analyses, interviews, observations or 
projective tests [1].

According to W. Windelband and H. Rickert, the fact that the 
idiographic approach was mentioned is a result of one’s focus 
on seeking characteristic traits which distinguish the given 
phenomena from the others [2]. 

The importance of case studies for the development of management-
related science has been recently highlighted. The most widespread 
achievements in this area are the works by [3,4,5,6,7]. The use 
of case studies in published works revolves around the level of 
fewer than one in ten of the published works, but this level may 
be misleading, as some studies, e.g. on organisational bonds and 
the two-handedness of organisations make significant use of this 
method [8]. Therefore, the usefulness of case studies at an early 
stage of the recognition of a scientific problem is often pointed out.

The essence of the case study is determined by the use of 
exploratory methods that will allow for an in-depth understanding 
of the phenomenon under analysis. Neither the size nor the given 
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ABSTRACT
Purpose: The aim of the article was to diagnose the impact of the use of case studies on the analysis of the research problem by verifying a set hypothesis.
Design/methodology/approach: The verification was carried out through the performance of quantitative research by means of a questionnaire. The survey 
questionnaire was addressed to the theoreticians of management sciences.
The survey questionnaire, used for carrying out the research, was distributed among the target group comprising:
- 93 domestic universities,
- 2307 domestic academics,
- 272 foreign universities,
- 21024 foreign academics.
Findings: In conclusion, it should be pointed out that the usefulness of case studies is limited to a certain type of hypotheses being tested and is gradual, 
and that their application should be the second or third choice within the research strategy rather than the first.
The conclusions from the analysis of the research results clearly confirm that: the case study provides an opportunity to analyse the research problem in 
depth. Moreover, qualitative methods in research processes should be supported by case studies.
Research limitations/implications: It should be pointed out that case studies also have their limitations, e.g.: they are related to the research objectives to 
which case studies can be applied.
Practical implications: The essence of the case study is determined by the use of exploratory methods that will allow an in-depth understanding of the 
phenomenon under consideration. Neither the size nor the given characteristics of the object are relevant here since the research subject can be a single 
decision, process, cluster or the whole country.
Social implications: Generalizations, which are among the most creative elements of case studies, require an ability to think synthetically, a lot of intellectual 
effort and a deep understanding of the problem being analysed;
Originality/value: The conclusions of the literature analysis and own research unanimously confirm that:
•	 He case study provides an opportunity for an in-depth analysis of the research problem,
•	 Qualitative methods in research processes should be accompanied by case studies.
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characteristics of the object are relevant here since the research 
subject can be a single decision, process, cluster or the whole 
country [9]. In this context, argue that according to some authors 
it is the interpretative methods that determine the essence of the 
case [10].

Research methodology is a general way of dealing with a particular 
class of problems, and the research procedure involves specific 
research. The research procedure for conducting a case study is 
as follows:
The formulation of a research problem where ignorance is the 
starting point for studying case studies and should be validated 
by literature studies. Research questions can be of explorative, 
descriptive or explanatory nature, of which the latter is most 
common. The appropriate formulation of the research question 
should meet two conditions: the first one, related to its position 
in the existing state of knowledge and the second one, related to 
the anticipated results [11].

The selection of cases, which is a crucial stage in case studies and 
on which the entire model or whole suggestions for generalisations 
are based. This choice involves the use of specific data sources 
to ensure the reliability of research results. Although a deliberate 
and theoretical case selection is emphasised, most of the cases 
are purposeful (apart from using case studies to test theories) 
[12]. A deliberate selection is described using five criteria [13]. 
Availability of data, clarity of the case, depicting the extremes but 
allowing for unambiguous interpretations, analysis of regularities, 
diversity, concerning the analysis of many cases which illustrate 
different or opposing circumstances, and which, as indicated 
by, should range from four to ten cases, a critical phenomenon 
whose abnormality or extremity makes it possible to identify 
a generalisation, and a metaphor which directs the researcher 
towards a given course of a particular phenomenon and enables 
a given research position to be taken[14]. Each time a deliberate 
choice requires justification, which becomes an integral part of the 
case study and an area of evaluation of methodological rigour [15].

The development of data collection tools, where the periodicity of 
the data collection procedure is typical, as well as the diversity of 
data sources (obtained by triangulation) to ensure the reliability 
of studies. Qualitative data include: interview, observation, 
participatory observation, photographs, archived materials [16].

Conducting field studies aimed at collecting primary data. The 
methodological rigour of case studies requires the use of a 
deliberately prepared data collection protocol. The researcher 
is, however, open to unexpected information, and such research 
methods as: semi-free interview, observation or participant 
observation enable him/her to access the nature of phenomena 
and the perception of the phenomena by their participants [17].

Analysis of the collected data, which includes both quantitative 
and qualitative data. With regard to the qualitative data, it should 
be noted that access to a large number of data ordered to a small 
extent requires ordering at the stage of data collection, which 
can be carried out using one of seven techniques of ordering and 
analysing data (narration, quantification, various patterns, well-
established theory, mapping and visualisation, extraction in time, 
synthesising). As a result, the aim is to obtain a possibly synthetic 
presentation of the abundance of empirical data by selecting a 
pattern (logical, temporal or spatial) and then analyse it [18].

The formulation of generalizations, which is one of the most 
creative parts of the case study and requires the ability to think 

synthetically, combined with a great intellectual effort and a deep 
understanding of the problem analysed.

confrontation with literature, the aim of which is to compare models 
or explanations available in the literature with generalizations 
resulting from the analysis of empirical data and to illustrate the 
contribution of the study to the development of knowledge, as 
well as to increase the credibility and reliability of the conducted 
research [17].

Closure of the study - a generalisation which is to define sentences 
defining features, relations or patterns of event dynamics and 
takes the form of so-called proposals. In the event that the 
researcher concludes that these proposals require further testing 
using quantitative methods, he/she should formulate them in the 
form of hypotheses, which are the basis for future research [15]. 
Iterations of individual steps are possible, except for the first and 
the last [15].

It should be pointed out that case studies also have certain 
limitations. The first is related to the objectives of the research to 
which case studies can be applied. For it is common practice to 
expect that the results of a case study will be confirmed on a set 
of results. Such an allegation, however, results from superficial 
knowledge of the case study procedure. 

Nonetheless, in the case of certain types of hypotheses, it is 
possible to test with the use of individual cases. Research practice 
in management science leads, therefore, to the conclusion that 
case studies usually result in hypotheses or theories, which are 
then tested using quantitative methods [19]. The second limitation 
of case studies concerns qualitative methods. Several criticisms 
are raised in this respect, including: non-systematic analysis of 
data or failure to meet the criterion of intersubjective verifiability.

 However, a rigorous conducting of a case study procedure makes 
it possible to avoid them [20]. The third limitation is related to the 
case study procedure, as some of its important stages, such as case 
selection, formulation of generalizations, may reduce the cognitive 
value of test results or decrease their reliability [21]. Therefore, it 
is necessary to refer to the criterion of the research reliability, the 
evaluation of which, in the case of a case study, may be the same 
as that of a qualitative study, i.e. using criteria such as fidelity, 
transitivity, robustness and verifiability [15]. It should be noted 
that, despite the existence of criteria for assessing the rigour of 
the examination of case studies, the authors using this method in 
works published in the highest-ranking English-language journals 
in the years 1995-2000 refer to positivist evaluation criteria, i.e. 
accuracy and reliability [12]. This ambivalence in the assessment 
of case studies underlines the need to take into account their 
particularities and, on the other hand, confirms the concern to 
meet the traditional requirements of scientific [22-59].

Research method
Conclusions from the literature analysis on the use of case studies 
in the research process in management sciences indicate the need 
to diagnose the impact of the case study method on the analysis of 
the research problem. Therefore, the article poses the following 
research questions:
Q1. Should qualitative methods in research processes be supported 
by case studies?
Q2. Does the case study provide an opportunity for an in-depth 
analysis of the research problem?
Answering such research questions will allow for the following 
hypothesis to be verified: ‘The case study provides an opportunity 
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for an in-depth analysis of the research problem’.
In order to carry out the research, a survey questionnaire was 
used, which was distributed among the target group that included:
- 93 domestic higher education institutions,
- 2307 domestic academics,
- 272 foreign universities,
- 21024 foreign academics.
The time scope of the research covered the period from October 
2016 to April 2018, during which 401 received questionnaires 
were analysed.
Respondents answered the questions in writing during scientific 
conferences and on-line on the basis of a database of e-mail 
addresses. The questionnaire included questions based on the 
five-point Likert scale and open and ranked questions.
The questionnaire contained a total of 41 questions, including 
5 questions on the relevance of research processes, approaches, 
and techniques and methods, 33 questions related to the problem 
of the research process, and the last 3 questions were related to 
demographics.

Research findings
Should qualitative methods in research processes be supported 
by case studies?

Figure 1: Research findings: Q1. Should qualitative methods in 
research processes be supported by case studies? The Author’s 
own research

When analysing the results obtained, the vast majority of 
respondents (79.06%) believe that qualitative methods in research 
processes should be supported by case studies. A research object 
may be, on the one hand, an individual decision, some kind of 
business process of an organisation and on the other hand, a cluster 
(e.g. Silicon Valley) or the whole country [9].[60,61]. For this 
reason, it must not be assumed that the size or characteristics of the 
object shall decide whether the object is to be treated as a case for 
study. Unlike quantitative studies, where the features and size of a 
sample and its selection methods are the most important, the nature 
of a case study is determined by the use of (multiple) exploratory 
methods in order to gain as much understanding as possible of the 
studied phenomenon. Some researchers point out that the essence 
of the case is determined by the use of interpretative methods [10].

Testing of theories in the management sciences shall be considered 
as the quantitative determination of the hypothetical regularity of 
the relationship between variables using statistical techniques. 
That is, to obtain correlation coefficients and, consequently, to 
confirm the relationships identified in the hypothesis. 

Falsification is the basic argument supporting the use of case study 
theory for testing. It involves falsifying a theory by means of case 
studies that contradict it or indicate that theoretical explanation 
does not make it possible to understand organisational reality.

Another argument for the relevance of case studies concerns the 
nature of the hypotheses being tested, since testing a theory is 
actually a juxtaposition of hypothetical relationships between 
variables and the actual behaviour of those variables. In conclusion, 
it should be pointed out that the usefulness of case studies is limited 
to a certain type of hypothesis being tested and is gradual, and that 
their application should be the second or third choice of research 
strategy rather than the first.

Figure 2: Research findings: Q2. Does the case study provide an 
opportunity for an in-depth analysis of the research problem? The 
Author’s own research.

When analysing the results obtained, the vast majority of 
respondents (83.04%) believe that the case study provides an 
opportunity to analyse the research problem in depth. Case studies 
involve an in-depth analysis of phenomena and processes in their 
real environment [63,64]. It does not attempt to test theories, 
except to falsify existing hypotheses. Nonetheless, it contributes 
to a better understanding of the research subject [15]. The essence 
of the application of case studies is not to achieve any universal 
patterns, but to predict the impact of the environment and 
circumstances on the shape of the obtained findings. The context 
of the case study entails consequences [15].

Procedural consequences, since the researcher cannot assess the 
impact of the circumstances at the time of the study, and therefore 
the case study procedure implies repetitiveness, Cognitive 
consequences, since the knowledge obtained is of situational 
character- a given situation may not be repeated, Tool-related 
consequences, as the research entails taking into consideration not 
only of the research subject but also of its surroundings and the 
impact of those surroundings on the object under consideration.

Summary and research findings
The aim of the article was to verify the following hypothesis: ‘The 
case study provides an opportunity for an in-depth analysis of the 
research problem’. Conclusions resulting from the analysis of 
the literature and the author’s own research clearly confirm that:
• The case study provides an opportunity for an in-depth 

analysis of the research problem,
• Qualitative methods in research processes should be 

accompanied by case studies.

Moreover, despite the increase in the number of research projects, 
publications and doctoral theses that benefit from case studies, 
this methodology is sometimes considered (also by its enthusiasts) 
to be easier than quantitative research. In turn, opponents claim 
that it is characterised by a relatively low level of scientific 
rigour. Case studies appear quite frequently in scientific and 
didactic publications, thus this commonly used term seems to 
be homologous, but in fact it is far from it. The main source of 
ambiguity is the definition of the case itself.
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Applicative case studies must meet several conditions in order to 
fulfil the role defined above:
The first condition refers to the defining of a managerial problem, 
determined by the case under consideration. It is about creating 
a possibility for the manager to adapt this case to the situation 
in which he/she is (might be). These types of case studies are 
commonly used at managerial courses and Master of Business 
Administration (MBA) studies. They use didactic techniques that 
are primarily based on case studies.

Another condition is related to the way a given case is studied. 
Descriptive techniques are usually used to this end. Their purpose 
is to present the circumstances and process of solving the problem 
in a given context. The applicative case study performs an 
operational role, highlighting the circumstances which, in this 
case, yielded the desired effect [65-77].
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